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What to Look for in an eMarketing Solution Provider
With more businesses seeking Email and SMS marketing solutions, and more businesses providing 
those solutions than ever before, it is becoming increasingly difficult to identify a Best of Breed” 
provider. It is also becoming more important to make sure you do successfully choose the right 
provider, as competition hots up, and consumers begin to expect a higher standard of email and 
SMS communication.

Therein lies the key question … what makes a “Best of Breed” provider?

When evaluating an eMarketing Solution Provider, you should base your decision on two factors:

1 Product

2 Service

For more information on what to look for in a quality product, see our companion document 
“What to look for in an eMarketing Solution”. 

Below we discuss what makes a world-class service, and provide you with a list of factors to 
consider when seeking the right eMarketing solution provider for your business.

Positioning
How long has the provider been operating?

What number and type of clients does the provider service?

Are there any case studies available that support the provider’s claims?

Does the provider supply to a partner channel and if so how many partners are 
involved?

Does the provider acknowledge its support of SPAM compliance?

Does the provider clearly state its position with privacy policies and terms and 
conditions?

Does the provider offer open access (trial account) and pricing to their solution?

Does the provider have a professional website that reflects their professionalism?

Does this website reinforce the providers positioning as a leader?

Who is the provider affiliated with?
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Knowledge Share
Is the provider’s website informative?

Does it promote the sharing of knowledge?

Does the provider allow open access to collateral and whitepapers?

Are there guides available on how to get the most out of the system?

Are there guides available on how to get the most out of a specific task?

Does the provider conduct eMarketing best practice seminars, workshops or other 
information sessions?

Does the provider distribute tips, updates and newsletters?

Support
Does the provider allow access to an online Help system?

Does the provider keep a repository of FAQs?

Is there phone support available?

Is there access to system walk throughs?

Is there provision for advanced support options?

Are there training sessions? 

What different training packages are available?
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Value Added Services
Does the provider support both fully-managed and self-managed account types?

What is included in a fully managed service?

Will the provider assist in the account set up process?

Will the provider assist in account management?

Does the provider give access to an affiliate program?

Are there optional graphic design services available?

Are there optional strategy consulting services available?

Can the provider supply technical integration services?


